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THE AUDIENCE
£
Each year UK weddings
are worth £10 billion
There are over

250,000 marriages
in the UK every year

70% are aged 25-34

£

70% with a wedding
date in the next 1-2 years

Average joint income of

£69k
67% of attendees will not
attend any other wedding
shows this year

5k
£2

Average
wedding
budget

58%

of our visitors are
brides/grooms-to-be

Source: Hitched W.I.F.E www.hitched-wife.org
Source: NWS visitor survey Spring 2017

A NATIONAL PRESENCE

Spanning across five of the largest,
best-connected and most prestigious
exhibition venues in the UK, our portfolio
of eight wedding shows is truly an
unrivalled national affair.

North West
Manchester
Central & EventCity
7,000 visitors
per event

Midlands
Birmingham NEC
13,000 visitors
per event

East London
ExCeL
10,000 visitors
per event

West London
Kensington
Olympia
11,000 visitors
per event

Each edition of the National Wedding Show
attracts visitors from a significant geographic
radius. Our wide-spread marketing campaign
ensures that whilst you’re guaranteed to see an
audience from the immediate area, you’re also
going to meet with couples and their wedding
parties who have travelled from further afield.
This provides an ideal catchment for those
suppliers who can operate nation-wide, as well
as those who are more regional.

KEY BENEFITS

As the UK’s leading wedding events,
The National Wedding Shows present a
valuable opportunity for you to engage
with over 80,000 visitors each year from
across the country.

Key Benefits
• Direct exposure to a large,
targeted and receptive AB1 audience.
• Opportunity for immediate ROI
through at-show sales.
• Capture lucrative visitor data.
• Engage with visitors in a fun
and vibrant atmosphere.
• Gain valuable customer feedback
and build awareness of your brand.
• The perfect place for product
sampling to a highly engaged audience.
With over 25 years of experience in the industry,
our team are the best in the market when it
comes to delivering quality, premium wedding
exhibitions.

“We had a truly enjoyable time at the show. It was
extremely well organised and had such a fantastic
atmosphere all weekend. We have since received a
lot of interest and we are so pleased we took part.”
The Wedding Shop

“We have been attending the National Wedding Show as an
exhibitor for a few years now. The event is very well organised
and an invaluable marketing tool for us. We always receive new
bookings as a result of the show and what’s more it’s a very
enjoyable weekend for the team, it’s lovely to meet so many
happy couples and the event atmosphere is fabulous!”
Askham Hal
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SUCCESS STORIES

Over the years, we’ve helped
hundreds of brands to achieve genuine,
measured results at our events.

5
“The show had such an amazing
atmosphere and we thoroughly enjoyed
exhibiting! Thanks to the team’s great
organisation & assistance, we were
able to reach many couples and had
a huge return.”
Drake & Morgan Venues
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MEDIA SUPPORT

As a key show partner you will benefit
from our multi-platform marketing & PR
campaign that reaches 100,000’s pre
and post-show.
E-shots
Regular e-newsletters sent to targeted
segments of our 120,000 strong database
of couples.
Social Media
Reach an audience of 350,000+
Event Website
Attracting on average 56,000 unique users
per month.

517
Details
we love

DECOR, FASHIO
N
FLOWERS, GIFTS,
CAKES & MORE

THE
VENUE
EDIT!
he U

K’s
est places
say ‘I do’

National & Regional Press –
Newspaper coverage, radio, television and
outdoor media.

Unique

GETAWAYS
USA ROAD TR

CARIBBEAN CARN IP
IVA
ADVENTUREMOO L
NS
TWIN CENTRE LU
XE

BEST-EVER
BEAUTY BUYS
Glow

CoCloassli,c
,

ing skin, glossy ha
ir
& flawless make up

Official Show Guide
The essential guide to the exhibition,
distributed to every visitor both onsite and
online.
Key Bridal Press
Our print advertising and featured editorial
extends across all the leading national and
regional bridal publications, as well as the top
online wedding blogs.

AROUND THE SHOW

Our collection of exciting show features
add extra value for visitors, and offer real
inspiration for planning.
The Style Stage

Align yourself with one of our key feature
areas to maximise your brand’s exposure
in an interactive and engaging way.

The Catwalk

All of these sponsorship packages are
tailored to your specific objectives. As a
sponsor, we will work closely with you to
design a pre-show, at show and postshow campaign of activity.

*Some features vary depending on individual show locations.

Inspired Bakes

Champagne Bar

The VIP Lounge

The Inspiration Lab

New Talents

Cocktail Crafting

CASE STUDY

THE TUI TRAVEL LOUNGE

The Objective
An exercise to help promote TUI honeymoons,
with a particular focus on the destination
wedding market.
The Delivery
A multi-layered sponsorship package
spanning over a 10 month period, with
numerous audience touch-points throughout
their planning process.
Pre-show
• Multiple dedicated solus mail-shots
sent to our database of over 50,000
• Major website coverage on
www.nationalweddingshow.com
• Social Media exposure to over 300k
followers on Instagram, Twitter &
Facebook

“Aside from the first-class sales and marketing support
during the planning and set-up of the show, the volume
and footfall of customers driven to our feature was
phenomenal. Our staff barely had time to breathe
during the weekend, as a result we gathered dozens
of leads and are working our way through them now.”
Joanne Adamek Senior Commercial Manager, TUI Holidays

• Logo inclusion on NWS extensive
advertising campaign – inc. London
Underground adverts.
• Ticket incentives to help drive
bookings at TUI stores across the UK
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CASE STUDY

THE TUI TRAVEL LOUNGE

At-show
A major feature within the shows was
The TUI Travel Lounge which provided a
key opportunity for the brand to present an
exclusive and notable showcase to interact
directly with couples.
The area was presented as a real ‘Meet the
Experts’ space, where visitors could gain
valuable insight, and have their questions
answered relating to their own possible TUI
Destination Wedding or Honeymoon.
At the point of ticket booking, visitors were
offered a tick-box to book an appointment at the
lounge. Our team then managed the booking
process from this point, ultimately providing TUI
with an appointment book bursting with excited
brides and grooms to meet at the show, and
subsequently leading to a remarkable level of
bookings, as a direct result.

“The partnership makes sense, the team really took
the stress away! Thanks to the team, and we look
forward to working with you again in the future.”
Joanne Adamek Senior Commercial Manager, TUI Holidays

MAKE AN IMPACT

Speak to our experienced team today for
help with creating a memorable spaceonly stand design.
Our multi-layered stand and sponsorship
packages provide a notable footprint, both preshow, at-show and post-show.
We can help you design and deliver a stand build
that’s both on-brand and beautiful.

“The National Wedding Shows are always the ones
that we book first because we know we’ll get a really
good return on our investment. It’s not just about
being there, it’s the cost of not being there.”
Ben Sherman & Young’s Hire

“We loved the exposure that TNWS achieves in terms of its
social media presence and actual footfall over the weekend
- for us it’s the stand-out wedding event in the area. With its
impressive and inspiring locations, the shows feel extraspecial and the clients are buzzing with excitement and
certainly keen to chat about their big day. Not to mention,
there’s an awesome line-up of suppliers, and TNWS work
hard to provide opportunities for mingling meaning you
come away having met some fantastic contacts”
Tipi Unique

OUR PORTFOLIO

Ocean Media have been successfully
serving the UK Weddings and International
Bridal market for over 25 years, with a mix
of premium consumer and trade events
and publications. In 2018, our portfolio
will consist of 14 large-scale events,
presenting over 3,000 wedding suppliers
to an audience of over 100,000 visitors.
We have absolute oversight and knowledge of
the wedding market, and this places us in an
unrivalled position to deliver some of the UK’s
most principal exhibitions, providing real return
for our clients.

For more information on our full portfolio visit
oceanmedia.co.uk

GET IN TOUCH

To be part of our portfolio of
unmissable wedding events, call
or email us today to ask about
stand availability and how to book.
We’d love to talk to you about how
the National Wedding Shows can
help grow your business.
Laura Harrison
Group Show Manager
laura.harrison@oceanmedia.co.uk
+44 (0)20 7772 8339

