
 

 
LINDA CHASSAGNE – BUSINESS UNIT DIRECTOR 

 
1. What was your first ever job? 

 
I was too busy playing hockey and horse riding, so I didn’t have a job until I graduated and it was doing 
Telephone Account Management for On-trade doing transfer orders over the telephone for a variety of 
BWS manufacturers at a company called Broadsystem in central Manchester. 
 
 
2. Describe the journey you’ve taken to get to the role that you are in today? 

 

After 3 months in my first role noted in Q1, a vacancy became available as Business Development Executive selling call 
centre solutions, also within Broadsystem and so I applied internally and was successful. Following 2 years in the role I was 
promoted to BDM and then a year later was poached to come and work at CPM! So I joined CPM in 1999 as BDM and within 
6 months transferred into role of CSM initially managing all CPM Government clients and I assume that is where I became 
more analytical and “blue”!  

Then in 2006, I was then promoted to the Business Unit Manager for the Warrington site, back then a 200 seat call centre 
and was commercially responsible for the site including operations, client services and all aspects of strategic planning, 
business growth and client retention we had clients ranging from British Gas to Kellogg’s and everything in between! 

Then in March 2009 I relocated to CPM International in Barcelona, as Operations Director where I had responsibility for 
operationalising sales and service strategies on a Pan-European basis across 15+ languages.  

Following this and some time off on maternity leave, I was asked to take up the role of Head of Logistics & Distribution for 
CPM UK in February 2011 to look at the centralisation and growth of our warehouse solution. However after less than a year 
later, I was promoted to Business Unit Director and moved to manage the CPM Leeds office and our consumer activation 
product.  

So just recently, after nearly 6 years in Leeds I have just taken up the role of Operations Director and looking to create a Hub 
of Operational Excellence across all sites in our UK business! 

 

3. In your opinion working in a predominantly male oriented industry (sales) what advice would you give young women 
who are trying to build a career in the industry? 

The first advice would be to make sure you find a role that not only suits your skills but also something you have a genuine 
interest in, as it makes “the good days even better and the bad days, not seem as bad”. Also it took me a long time to realise 
that if you don’t get a good work life balance your outputs are not as good after a period of time, and make sure you use 
your holidays as it is a great way to re-energise your brain! Lastly, if you If you work hard enough and approach your career 
with a good mix of professionalism, determination, resilience and fun…you can go as far as you want even if you have 
children! 

  
4. As a leader in your business how will you strive to maintain a gender parity mindset? 

 

It is important that both genders actually observe in the workplace that either sex have an opportunity for both career 
development and progression, so it is not just paying lip-service to this but ensuring that each time a training or new role is 
advertised that I treat all candidates the same. It is also important that I build a culture of cross-gender collaboration so that 
when we are working within or across teams that everyone is treated and treats other with equal respect and awareness 
that success is not associated with gender, but by harnessing potential and knowledge. 
 
  



5. What role do you take in life/business to help forge positive visibility of women 
 

A number of years ago Tom Preece once said to me that for whatever reason in work men seem to look in the mirror and 
see the greatest achievers, however when women look they see imperfection and this makes them doubt themselves. So 
since then I try to ensure that when working with other females that I coach them to focus on the positives they have 
achieved and the rest will come! 
  
 

6. Who was the biggest influence on your career?  
 

My mum and dad always used crazy expressions to get me and my siblings to work hard and they have stuck with me such 
as  “the early bird catches the worm”, “treat others how you want to be treated” and “always try to see the positive in 
things” and so with these great basic approaches to life in my mind coupled with some very strong work ethics, shall we say 
drilled into me, by Karen Jackson and Jane Ingram I think it has definitely shaped who I am in work. More latterly my 
husband and daughter haver really helped shape my approach to my career, as they remind me not just to work hard but 
also be a good human being and try to approach work with a more balanced view. 
 
 
7. Is there any women in leadership that you admire outside of your organisation?  

 

The 2 female prime ministers in England over the last few decades have had a pretty tough time leading this country in 
times of adversity and so whilst I don’t always agree with their politics, I admire their resilience and being resolute in the 
face of such difficulties. But in terms of positive females I admire, I had the privilege of being on the Omnicom MDP and the 
key lecturer was Nancy Koehn and I absolutely admired her knowledge and ability to look at so many different business 
topics with such a passion that it was infectious and inspired me to want to learn and do more, at a time when I thought I 
was happy with where I had got to. Not only is she an intellectual business woman but also balances a life with horses and 
sport to give her an equilibrium in life…something I am still trying to do! 
 
  
8. What advice would you give to anyone starting a career in sales? 

 

Be prepared 
Be punctual and presentable (first impressions) 
Be organised and proactive 
Understand the culture! 
  
9. If you could state one characteristic that makes a strong business woman, what would that be?  
 
Respect…and by that I mean to yourself, your female and male colleagues…and at all levels! 

  
10. What are the few resources (books, articles, blogs etc.) you would recommend to someone to gain insight into 

becoming successful in life and their career? 
 

Every month I receive an email from the Omnicom University and this cover a variety of hot business topics as well as 
“quote of the month” and this stimulates me and reminds me of some great business principles that can often be forgotten 
in a busy work environment. 

 

 
 
 


